
(561) 320-6678

angelioconnor@outlook.com

Stuart, FL

PBI, FLL, MIA, MCO

ANGELI
OCONNOR
TRIPSCHOOL CERTIFIED TOUR
DIRCTOR/GUIDE

CERTIFICATIONS

GUIDE LICENCES 

- International travel 

- Eco-tourism

- Enviromental Activism

- Photography 

- Local cuisine 

- History 

- Fine Arts

PERSONAL INTERESTS

Coordinated project schedules, deliverables, and communication

between design teams, clients, and contractors to ensure timely

completion.

Supported design development through drafting, research, and

preparation of presentation materials.

Oversaw and evaluated project costs between parties, ensuring

accuracy and alignment with project scope and estimates.

JOB EXPERIENCE

Project Coordinator & Design Assistant

MATHERS ENGINEERING CORPORATIONS| 2018-PRESENT

CAMPUS TOUR GUIDE

UNIVERSITY OF NORTH FLORIDA | 2014-2017

ACADEMIC BACKGROUND

University of  North Florida (UNF) -  Jacksonville,  FL

Bachelor of Arts in International Studies, 

Minor in Environmental Science — 2017

Hicks Honors College:  Presented refugee-focused research at

the 2015 National Collegiate Honors Council (NCHC)

Conference

Audencia Business School – Nantes, France

Study Abroad Program, International Business & Cultural Studies —

2016

C O N T A C T

-Tour Director Certification

(Bootcamp) - TripSchool

-Professional GIS Certification- MSU

-Language- Limited Spanish and

French

Destination Knowledge

North America: New York City, NY; Chicago, IL; Washington D. C.

Orlando, FL; O’ahu, HI

Europe: France, Spain, Ireland

Asia: Philippines; Tokyo, Japan; Seoul, South Korea

DESTINATION KNOWLEDGE

-MegaTraining, February, 2026

DESTINATION TRAINING
TripSchool

Led campus tours for prospective students and families, ranging from

personalized VIP visits to groups of 250+.

Represented the university at admissions events, open houses, and

orientation programs, supporting setup, registration, and visitor

engagement.

Served on the executive board, partnering with the Vice President of

Enrollment Services and the Marketing Department to drive recruitment

initiatives and strengthen the university’s visibility

-New York

-Washington D.C.


